
B U S I N E S S   O V E R V I E W

Gordon Brothers presents an opportunity to acquire a UK‑headquartered, technology‑led digital advertising
business specialising in the delivery of non‑intrusive, in‑game advertising across premium video game
environments.

The Company has developed a proprietary platform that enables brands to programmatically serve contextually
relevant advertising within live gaming environments, integrating seamlessly into gameplay without disrupting
user experience. The technology connects advertisers with hard‑to‑reach audiences across console, PC and
mobile titles, offering measurable brand outcomes and high engagement rates. The business operates a
scalable, software‑led model and benefits from strong structural tailwinds driven by the continued growth of
gaming, digital advertising spend and brand demand for premium, brand‑safe inventory.

This opportunity may be of interest to ad‑tech platforms, media and marketing groups, gaming and entertainment
strategics, data and programmatic advertising providers, and financial investors seeking exposure to
differentiated digital media IP and high‑growth advertising formats.
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D E A D L I N E 

A deadline for expressions of interest has
been set for Wednesday 10 June 2026 at
5:00pm (BST).

Requests for further information should be addressed
to Emily Muir of Gordon Brothers.

Access to additional information can be provided upon
receipt of a signed NDA. All offers are to be supported
by proof of funding.

Proprietary in-game advertising technology
enabling seamless, non-disruptive brand
placement within premium gaming
environments. 
Access to highly engaged, difficult-to-reach
audiences across console, PC and mobile
gaming ecosystems.
Software-led scalable platform supporting
programmatic delivery, analytics and campaign
measurement. 
Strong alignment with structural growth in digital
gaming, digital media consumption and brand
demand for premium inventory.

Proprietary in‑game advertising platform,
including software, APIs and campaign delivery
infrastructure.
Developed IP and technical know‑how relating to
ad insertion and gameplay integration.
Commercial relationships with advertisers,
agencies and gaming publishers.

F U R T H E R   I N F O R M A T I O N

 P R O J E C T  N E X U S   

Disclaimer: The purpose of this document is to assist the recipient in deciding whether to investigate the possibility of investing in or acquiring the Company’s business and/or Intellectual
Property Assets. It is not intended to form the basis of the decision. The recipient must make their own independent assessment of the opportunity, rely on their own investigations and
should obtain independent professional advice. The information in this document has not been verified by Gordon Brothers Asset Ingenuity Limited, who do not give, nor have any authority
to give any representation or warranty (express or implied) as to its accuracy or completeness. The sale is via an intermediary and act as agents of the Company or their Advisors without
personal liability. If you no longer wish to receive information from Gordon Brothers Asset Ingenuity Ltd in relation to businesses or assets for sale or any other marketing information, and
would like to amend your contact details or know of any other person or entity who would like to receive this information, please email info@sia-group.co.uk. Gordon Brothers Asset
Ingenuity Ltd, 11 Soho St, London W1D 3AD. 
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